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Topics	
  to	
  be	
  covered	
  	
  
•  Why	
  does	
  social	
  media	
  maAer	
  
•  Users	
  guide	
  to	
  new	
  media	
  
– TwiAer	
  
– FaceBook	
  

•  How	
  to	
  prioriIze	
  use	
  of	
  new	
  media	
  

•  How	
  changes	
  in	
  media	
  affect	
  small	
  businesses	
  

•  Wrap	
  up	
  and	
  quesIons	
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Media	
  80’s	
  style	
  

•  Yellow	
  pages	
  
•  Print	
  
•  Radio/TV	
  
•  Signage	
  
•  Word	
  of	
  mouth	
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Online	
  media	
  	
  

Source:BIA/Kelsey/ConStat	
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Online	
  is	
  cheaper	
  

Small	
  and	
  Medium	
  Businesses	
  spend:	
  
•  Less	
  on	
  adverIzing	
  overall	
  but	
  more	
  on	
  web-­‐
based	
  markeIng	
  
– Avg.	
  total	
  decreased	
  in	
  spending	
  23.5%	
  
–  Increased	
  spending	
  on	
  Web-­‐based	
  markeIng	
  by	
  
26.8%	
  

Source:BIA/Kelsey/ConStat	
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Consumers	
  are	
  online	
  
•  97%	
  use	
  online	
  media	
  to	
  research	
  local	
  	
  
service	
  

•  58%	
  report	
  responding	
  to	
  an	
  online	
  promoIon	
  

•  19%	
  made	
  an	
  appointment	
  online	
  

•  Use	
  an	
  avg.	
  of	
  8	
  different	
  media	
  sources	
  when	
  
shopping	
  for	
  local	
  services	
  

Source:BIA/Kelsey/ConStat	
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Money	
  well	
  spent	
  
The	
  goal	
  is	
  traffic	
  

Traffic	
  is	
  driven	
  by	
  

•  Content	
  
•  PromoIons	
  
•  ConnecIons	
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Overview	
  of	
  new	
  media	
  

•  Websites	
  -­‐	
  one	
  to	
  all	
  
•  Email	
  –	
  one	
  to	
  your	
  subscribers	
  

•  Blogs	
  –	
  one	
  to	
  your	
  readers	
  
•  Directories	
  –	
  one	
  to	
  searchers	
  (internet)	
  
•  Social	
  Media	
  –	
  think	
  “social	
  graph”	
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2010	
  new	
  media	
  strategy 	
  	
  

Elements	
  
•  Content	
  
•  PromoIons	
  
•  ConnecIons	
  

Principals	
  
•  Consistent	
  
•  Cover	
  your	
  media	
  bases	
  
•  Tailor	
  to	
  your	
  medium/
Audience	
  

•  Branding	
  or	
  call	
  to	
  
acIon	
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Website	
  

•  Info	
  must	
  be	
  up	
  to	
  date	
  and	
  accessible	
  
•  This	
  is	
  the	
  online	
  medium	
  over	
  which	
  you	
  
have	
  total	
  control	
  

•  InformaIon	
  driven	
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Email	
  

•  Must	
  be	
  interesIng	
  and	
  relevant	
  to	
  
subscribers	
  

•  Reasonable	
  frequency	
  
•  Balanced	
  in	
  terms	
  of	
  call	
  to	
  acIon	
  and	
  
informaIon	
  

•  Reinforce	
  your	
  relaIonships	
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Blogs	
  

•  Be	
  an	
  expert	
  in	
  your	
  niche	
  
•  Have	
  a	
  12	
  month	
  plan	
  

•  Mostly	
  informaIonal	
  

•  Explain	
  hot	
  topics	
  
•  Be	
  professional	
  
•  Think	
  about	
  key	
  words	
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Directories	
  

•  Manage	
  your	
  online	
  reputaIon	
  
•  Claim	
  your	
  lisIngs	
  

•  Respond	
  to	
  review	
  
•  Know	
  which	
  directories	
  are	
  acIve	
  in	
  your	
  area	
  
•  Use	
  tools	
  like	
  getlisted.org	
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Social	
  media	
  

•  FaceBook	
  
•  TwiAer	
  
•  MySpace	
  

•  LinkedIn	
  
•  BuzzYouTube	
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Social	
  media	
  use	
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Why	
  social	
  media	
  maAers	
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Which	
  social	
  media	
  maAers	
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Local	
  Search	
  1.0	
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Local	
  Search	
  2.0	
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Example	
  Home	
  Page	
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Example	
  event	
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Example	
  Event	
  on	
  your	
  site	
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Post	
  to	
  TwiAer&FaceBook	
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Example	
  tweet	
  

©	
  coverboom	
  2010	
  



The	
  future	
  of	
  online	
  markeIng	
  
•  Broadcast	
  your	
  message	
  across	
  mulIple	
  
mediums	
  

•  Consistent	
  messaging	
  tailored	
  to	
  the	
  medium	
  

•  Content,	
  promoIons	
  and	
  connecIons	
  

•  Use	
  the	
  right	
  tools	
  
•  Seamless	
  integraIon	
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Contact	
  

To	
  learn	
  more	
  about	
  integrated	
  markeIng	
  tools	
  
and	
  special	
  conference	
  pricing	
  come	
  to	
  our	
  
booth	
  or	
  contact:	
  

•  Michael.gonzales@coverboom.com	
  

•  seth.gardenswartz@coverboom.com	
  

•  800.940.0451	
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